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EYE brings you a summary of global audience 
measurement activity across a number of countries. 

This summary shows the sophistication taking place 
in Out-of-Home audience measurement, including: 

�ƒ��what exists
�ƒ��what is upcoming 
�ƒ��the growing depth of format coverage.

For a copy of this chart email: researchlibrary@eyecorp.com
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